PRESS RELEASE

Nielsen Admosphere, a.s., Prague, 26th January 2017

The minority share of Nielsen Admosphere, a.s. is now in the hands of the company’s executive managers 

A final agreement has been signed today by owners of the minority share of Nielsen Admosphere, a.s. concerning change in the structure of the company’s ownership. The entire 49% share is now in the hands of Tereza Šimečková (Chairwoman of the Board Nielsen Admosphere, a.s.) and Michal Jordan (Deputy Chairman of the Board). The purchase option of the majority shareholder – global company Nielsen – shall remain effective. 

A part of the 49% share was taken over by Tereza Šimečková and Michal Jordan from Vladimír Komár – the agreement concerning this change was signed on Monday, 23 January 2017. The takeover of Iain Rugheimer’s share was signed today, 26 January 2017.

“Considering our active work in Nielsen Admosphere it is logical for the minority share to remain solely in my and Michal’s hands. I would like to thank both investors for working with us and I am glad that together we have been able to build a strong research agency on the Czech market,“ said the Chairwoman of the Board Tereza Šimečková.
Iain Rugheimer added: “It is the formal end of a successful and stimulating 16 years during which we have built from nothing one of the best companies in the Czech Republic. I am very proud to have met and been associated with my friends, my colleagues in Nielsen Admosphere, whose intelligence, commitment and creativity have made the company such a brilliant success and I wish them the same and more in the future.”

Vladimír Komár and Iain Rugheimer have decided to leave the company and pursue their other activities. This step does not mean that there would be any changes in Nielsen Admosphere, apart from one: Radka Zavadilová, the Head of Finance, will be appointed as a new member of the supervisory board of Nielsen Admosphere, a.s.
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Additional information:
Nielsen Admosphere (www.nielsen-admosphere.eu) is a research agency with a wide portfolio of products and services covering market and media research, analysis and data processing. We focus especially on methodologically and technologically demanding projects, such as electronic television audience measurement, applying the TV meter method. We have developed our own technology for electronic media measurement – SimMetryTM. We are also dedicated to advertising monitoring Ad Intel, market research, especially face-to-face surveys, CAWI, CATI surveys and data analysis. We offer comprehensive services of a reliable research agency with the background of the international company Nielsen.

One part of the Nielsen Admosphere group is Adwind Software, a software company which develops software for working with data from audience research and advertising monitoring.
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